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MAKING THE WORLD A BETTER PLACE
Colours

L'Oréal Touches Lives with Colours

L’Oréal Celebrates Centenary with Launch of 100
Community Projects in 100 Countries

L'Oréal Singapore Creates Touching Colours to Make Grooming Accessible to the
Visually Handicapped

Singapore, 4 June 2009 -- Rather than opting for a traditional celebration, L'Oréal has
chosen to commemorate its 100" anniversary with generosity. Organizing its worldwide
Centenary celebrations today, L'Oréal announced that it has launched100 projects in 100
countries altogether, targeted at offering both support and efficient solutions to the most
vulnerable and forgotten communities across the planet.

To commemorate 100 years of beauty and generosity, L'Oréal Singapore will embark on
a long-term community project that imparts independent life skills in the area of personal
grooming to visually impaired individuals. The objective of Touching Colours is to
enhance the quality of life and support the visually handicapped in opportunities for self-
expression and self-determination through acquiring skills in grooming.

Said Mr. Christopher Neo, Managing Director of L’Oréal Singapore: “At the basis of the
Touching Colours project is L'Oréal‘s long-held belief that the desire for beauty, and its
associated well-being, are universal and everyone has a right to beauty. It has been the
perennial mission of the Group to make beauty accessible to everyone and to use
cosmetics in meaningful community activities. It gives me great pleasure to mark this 100
years milestone with the launch of the Touching Colours project, and to begin the new
chapter in L’Oréal’s great adventure with Generous Beauty.”

Targeted at participants young and old, male and female, L'Oréal Singapore has
designed a modular workshop programme that is customizable. The modules include
skin care, make-up, hair care and styling. As part of the Touching Colours workshops, the
company will also sponsor workshop kits that contain the full range of products required
by the programme as well as create a grooming journal, all made accessible to the
participants in Braille.

Partnering with Lighthouse School (formerly the Singapore School of the Visually
Handicapped) and the Singapore Association of the Visually Handicapped, the Touching
Colours workshops will be made available to the students and volunteers of the
respective associations. Understanding the teaching the visually handicapped requires a
specific skill set, L'Oréal experts have trained the Special Education Teachers of the
Lighthouse School who will in turn impart the grooming skills to their students.

Joining in today’s Centenary celebrations held at the Jurong Bird Park for the L'Oréal
employees are the students and teachers of Lighthouse School. Besides having a day of
fun and games, there were also fund-raising activities aimed at providing support to the



Touching Colours partners. In total, $xx was raised through the efforts of the employees
in various internal activities.

Ms. Judy Lim, Executive Director of the Singapore Association of the Visually
Handicapped said: “I wish to express my heartfelt thanks to L'Oréal for including us in
their landmark 100 years celebrations. | would like to take this opportunity to congratulate
them, not only on their amazing achievements and worldwide success, but also on their
commendable efforts to give back to the community. We are touched by L'Oréal’s
generosity and sincerity, and we look forward to a long and fulfilling partnership with
them.”

-End-

About L’Oréal

The L'Oréal group has 100 years of experience in the beauty industry, with diverse yet
complementary portfolio of 23 international brands sold in 130 countries. L©réal is also
the cosmetics industry’s largest investor in research with a hi-tech industrial approach
that guarantees innovative, high-value-added products. The company reported
consolidated sales of 17 billion (S$34 billion) in 2008 and has a global workforce of over
60,000 employees.

Today, L@réal® international brands include L'Oréal Professionnel, Kérastase, Matrix,
Redken, L'Oréal Paris, Garnier, Maybelline New York, Lancéme, Biotherm, Kiehl's, shu
uemura and Yves Saint Laurent as well as Cacharel, Giorgio Armani and Ralph Lauren
perfumes, Laboratoires Vichy, La Roche-Posay, SkinCeuticals and The Body Shop,
which are available in Singapore.

Further information on L'Oréal is available at: www.loreal.com.sqg

About the Touching Colours Partners

Lighthouse School
Founded in 1956 and became independent in 1990 under the auspice of The Ministry
of Education.
Seeks to improve the educational attainment of visually handicapped children and
provide a holistic curriculum.
Its goal is to enable students to develop their intrinsic abilities to the fullest, achieve
personal success and enhance their self-esteem.
It currently has about 50 visually impaired students of varying ages.

Singapore Association of the Visually Handicapped (SAVH)
Founded in 1951 and an approved Institution of a Public Character.
Aims to promote the welfare of the visually handicapped locally.
Facilitates and encourages greater participation of the visually handicapped in
society.
Seeks to work towards the abolition of barriers that prevent the total integration and
equal treatment of the visually handicapped.
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Touching Colours Factsheet

Introduction

To commemorate 100 years of beauty and generosity, L’'Oréal Singapore will embark
on a long-term community project that imparts independent life skills in the area of
personal grooming to visually impaired individuals, thereby touching lives with

colours.

The inspiration for this project came from a news report on Channel News Asia in July
2008 about a Korean girl who is born without eye sockets and abandoned as a child.
She is 5 years old and a piano prodigy. When asked what is the one thing in life she
wants to have, she said “Make-up and lipstick.”

Objectives
For L'Oréal Singapore to give back to the community meaningfully by supporting the
visually handicapped in learning an essential independent life skill — grooming;
To enhance the quality of life and support the visually handicapped in opportunities
for self-expression and self-determination through acquiring skills in grooming;
To promote the use of cosmetics in meaningful community activities and to bring
home the message that beauty is useful and accessible to all;
To raise awareness for the Touching Colours partners, Lighthouse School (formerly
known as the Singapore School of the Visually Handicapped) and Singapore
Association of the Visually Handicapped (SAVH);

Programme Overview

The programme reaches out to visually impaired young and old, male and female. The
programme not only focuses on developing a deeper understanding of skin and hair and
“how to”, but also on imparting self-confidence to the participants.

Modules
Skincare — understanding skin and skin types, the importance of cleansing, toning etc
Make-up — learning more about bone structure, colour symbolism, make-up
techniques and tips
Haircare & styling — understanding different scalp and hair types and how to care for
them, exploring different styles that suit different face shapes, how to choose from a
wide range of styling products and how to create the desired effect etc

The modular system allows customization to suit participants’ needs (by age and
gender)

Participants
Special Education Teachers of Lighthouse School have been trained by L'Oréal
educators and they will in turn conduct the workshops for the participants as they are
equipped to teach the visually impaired
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the Singapore Association of the Visually Handicapped

Workshop materials



My Grooming Journal (in Braille)
Complimentary make-up kits with full-sized products labeled with Braille



