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L’Oréal Celebrates its 100th Anniversary with the Launch 
of 100 Community Projects in 100 Countries 

 
L’Oréal Singapore Creates Touching Colours to Make Grooming Accessible to the 

Visually Handicapped 
�

Singapore, 4 June 2009 -- The world’s leading beauty company, L’Oréal, took the 
opportunity of its centenary to reassert its deep-rooted belief that beauty plays a 
valuable role in society and that every one has a right to beauty. 
 
The centenary celebrations that took place in L’Oréal offices all over the world were 
simple and heartfelt as the company chose to usher in the next century by launching 100 
charity projects in 100 countries in a declaration of L’Oréal’s commitment to solidarity. 
Marking this 100th anniversary as an occasion that is geared towards others and towards 
making the world a more beautiful place, these projects are targeted at offering both 
support and efficient solutions to the most vulnerable and forgotten local communities 
across the planet*. 
 

To commemorate 100 years of beauty and generosity, as well as its 10th anniversary, 
L’Oréal Singapore revealed today its long-term commitment to the local community with 
the Touching Colours project. This project imparts independent life skills in the area of 
personal grooming to visually impaired individuals through customised skin care, make-
up, hair care and hair styling workshops. Through Touching Colours, L’Oréal Singapore 
seeks to enhance the quality of life of its participants and to support the visually 
handicapped in opportunities for self-expression and self-determination through 
acquiring skills in grooming.  
 
Partnering Lighthouse School (formerly the Singapore School of the Visually 
Handicapped) and the Singapore Association of the Visually Handicapped (SAVH), the 
Touching Colours workshops are created for the students and clients of the School and 
Association respectively. Understanding that teaching the visually handicapped requires 
specific skills, L’Oréal experts have trained the Special Education Teachers of the 
Lighthouse School who will in turn impart the grooming skills to the Touching Colours 
participants. 
 
Said Mr. Koh Poh Kwang, Principal of Lighthouse School, “I would like to extend my 
sincere appreciation to L’Oréal for initiating the Touching Colours project and for 
reaching out to the visually impaired. Grooming is a very important aspect of social life, 
to everyone, including those with visual impairment. Even though my students are 
visually handicapped, they too want to look good and feel good, and to be accepted. I 
believe that knowing how to take care of their appearances can only help them to boost 
their self-confidence. In addition, I believe that they will enjoy these workshops and 
benefit from them.”  



 
Targeted at participants young and old, male and female, L’Oréal Singapore has 
designed a modular workshop programme that is customisable**. As part of the 
Touching Colours workshops, the company will also sponsor workshop kits that contain 
the full range of products required by the programme as well as provide a grooming 
journal, all made accessible to the participants in Braille.  
 
Said Mr. Christopher Neo, Managing Director of L’Oréal Singapore: “At the core of 
Touching Colours is L’Oréal’s long-held belief that the desire for beauty, and its 
associated well-being, is universal and everyone has a right to beauty. It has been the 
perennial mission of the Group to make beauty accessible to everyone and to use 
cosmetics in meaningful community activities. It gives me great pleasure to mark this 
centenary and also our 10th year in Singapore with the launch of Touching Colours with 
our partners, Lighthouse School and the Singapore Association of the Visually 
Handicapped; and to begin the new chapter in L’Oréal’s great adventure by sharing our 
success with those who are less privileged.” 
 
Joining in this morning’s 100th anniversary celebrations held at the Jurong Bird Park for 
L’Oréal Singapore employees were the students and teachers of Lighthouse School. 
Besides having a day of fun and team building games, there were also fund-raising 
activities aimed at providing support to the Touching Colours partners. In total, S$40,000 
was raised through the efforts of the employees in various internal activities and donated 
to Lighthouse School and SAVH to kick-start L’Oréal Singapore’s commitment to 
touching lives with colours. 
 
Ms. Judy Lim, Executive Director of the Singapore Association of the Visually 
Handicapped said: “I wish to express my heartfelt thanks to L’Oréal for including us in 
their landmark 100 years celebrations. I would like to take this opportunity to 
congratulate them, not only on their amazing achievements and worldwide success, but 
also on their commendable efforts to give back to the community. We are touched by 
L’Oréal’s generosity and sincerity, and we look forward to a long and fulfilling partnership 
with them.” 
 

---Ends--- 
 
* Please refer to Appendix I for highlights of some of the charity projects launched by L’Oréal 
internationally 
** Please refer to Appendix II for more details on the Touching Colours Workshops 
 
 
About L’Oréal 
The L’Oréal group has 100 years of experience in the beauty industry, with a diverse yet 
complementary portfolio of 23 international brands sold in 130 countries. L’Oréal is the world 
leader in the cosmetics market with a global market share of 15.8% in 2008 and 42 factories 
worldwide. L©Oréal is also the cosmetics industry’s largest investor in research with a hi-tech 
industrial approach that guarantees innovative, high-value-added products. The company 
reported consolidated sales of � 17 billion (S$34 billion) in 2008 and has a global workforce of 
over 60,000 employees.   

 
Today, L©Oréal©s international brands include L’Oréal Professionnel, Kérastase, Matrix, Redken, 
L’Oréal Paris, Garnier, Maybelline New York, Lancôme, Biotherm, Kiehl’s, shu uemura and Yves 
Saint Laurent as well as Cacharel, Giorgio Armani and Ralph Lauren perfumes, Laboratoires 
Vichy, La Roche-Posay, SkinCeuticals and The Body Shop, which are available in Singapore. 
 
Further information on L’Oréal is available at: www.loreal.com.sg  
 
About the Touching Colours Partners 
 
Lighthouse School 



Founded as the Singapore School for the Blind in 1956 by the then Singapore Association of the 
Blind and became independent of the Singapore Association of the Visually Handicapped in 1990 
when the School went under the purview of the Ministry of Education in 1989. The School had its 
name changed from Singapore School for the Visually Handicapped to Lighthouse School in 
2008 so that children from other disability groups would feel more comfortable joining the School. 
 
Lighthouse School seeks to improve the educational attainment of visually handicapped children 
and children of other disability groups by providing a holistic curriculum. Its goal is to enable 
students to develop their intrinsic abilities to the fullest, achieve personal success and enhance 
their self-esteem.  It currently has 32 visually-impaired students in the age range of 6 to 18, with 
20 of them doing the mainstream programme and another 12 doing the special programme. 
 
Singapore Association of the Visually Handicapped (SAVH) 
The Singapore Association of the Visually Handicapped was founded in 1951 and is an approved 
Institution of a Public Character. It aims to promote the welfare of the visually handicapped locally 
and facilitates and encourages greater participation of the visually handicapped in society.  
 
It also seeks to work towards the abolition of barriers that prevent the total integration and equal 
treatment of the visually handicapped. The Association currently has over 3,000 clients.  
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For press enquires, please contact:  
Carolyn Giang 
Corporate Communications  
L’Oréal Singapore  
DID: 62330 241 | Mobile: 91280921 
Email: cgiang@sg.loreal.com  

  
Caption: Adeline Ho, L©Oréal Singapore 
educator, assisting Toh Sok Hoon, 19 year-
old student of Lighthouse School during  the 
Touching Colours workshop 
 

Caption: Dallon Aw, 10 year-old student of 
Lighthouse School, reading the Touching 
Colours Grooming Journal 
 

Please email Carolyn Giang at  cgiang@sg.loreal.com for more photos in high resolution  



 
Appendix I 
 

100 YEARS, 100 CITIZEN PROJECTS  
EXAMPLES OF CITIZEN PROJECTS AROUND THE WORLD 
 
Korea: Supporting young isolated mothers in reintegrating into the professional world 
through the creation of a L’Oréal Career Re-Entry Academy, providing two-week training 
sessions in partnership with the Ministry of Gender Equality. L’Oréal employees will act 
as counsellors in the programme. 
 
Vietnam: A “Beauty for Living” training programme for 1,000 homeless women and 
women-in-need, supported by the Vietnam Women Union and the Ho Chi Minh City 
Vocational Polytechnic, as well as micro-credit organisations / programmes. 
 
Lebanon: Assisting destitute women supporting families in Lebanon by providing them 
with training in beauty professions and helping them find employment and internships, in 
partnership with SOS Lebanon and the YMCA organisation. 
 
Brazil: Providing training and professional support to youth in Rio de Janeiro and São 
Paulo for careers in beauty, through the creation of a local beauty school. Training and 
professional placement, in collaboration with the “Instituto Criar et Spectaculu” as well as 
L’Oréal employees. 
 
Israel: Educating immigrant children and youth through an “Adopt a Brother/Sister” 
campaign, and encouraging programme participants to then assist others in the 
immigrant community through the creation of educational and community programmes, 
with the goal of reducing social inequalities. 
 
Germany: Creation of a programme called “Starting School with Happiness” distributing 
1,000 back-to-school educational support tool-kits for underprivileged children in 
partnership with SOS-Kinderdorfer. 
 
Portugal: An education programme called “Investigation for Better Education” helping to 
prevent school dropouts and social exclusion in poor neighbourhoods in collaboration 
with the “Generation Project”, an initiative organised by the Calouste Gulbenkein 
Foundation. 
 
Norway: Education for immigrant children and youth, in partnership with the Red Cross 
Norway and Save the Children Norway. 
 
Switzerland: Development of beauty workshops for vulnerable women in community 
shelters, in collaboration with the “Solidarité Femmes” organisation. 
 
France: The “Première Chance” programme for young people in France, providing 
with the tools and know-how to develop professional projects. Sponsored by Fadela 
Amara, the project will involve local volunteers. 



Appendix II 
 

TOUCHING COLOURS FACTSHEET 
 

Introduction 
�  To commemorate 100 years of beauty and generosity, L’Oréal Singapore will embark 

on a long-term community project that imparts independent life skills in the area of 
personal grooming to visually impaired individuals, thereby touching lives with 
colours. 

 
Objectives 
�  For L’Oréal Singapore to give back to the community meaningfully by supporting the 

visually handicapped in learning an essential independent life skill – grooming; 
�  To enhance the quality of life and support the visually handicapped in opportunities 

for self-expression and self-determination through acquiring skills in grooming; 
�  To promote the use of cosmetics in meaningful community activities and to bring 

home the message that beauty is useful and accessible to all;  
�  To raise awareness for the Touching Colours partners, Lighthouse School (formerly 

known as the Singapore School of the Visually Handicapped) and the Singapore 
Association of the Visually Handicapped (SAVH); 

 
Programme Overview 
The programme reaches out to young and old, male and female. The programme 
develops a deeper understanding of skin and hair, and how to take care of and enhance 
one’s appearance. There are 3 main modules in the Touching Colours programme, 
which allows for customisation to suit participants’ needs (by age and gender) 
 
Modules 
�  Skincare – understanding skin and different skin types, the importance of personal 

hygiene and grooming, and how to address various common skin problems;   
�  Make-up – learning more about bone structure, colour symbolism, how to use make-

up to enhance features, make-up techniques and tips for the visually impaired; 
�  Haircare and styling – understanding different scalp and hair types and how to care 

for them, exploring different styles that suit different face shapes, how to choose from 
a wide range of styling products and how to create the desired effect;  

 
Participants 
�  The participants will consist of students from Lighthouse School and adult clients of 

the Singapore Association of the Visually Handicapped; 
�  Special Education Teachers of Lighthouse School have been trained by L’Oréal 

educators and they will in turn conduct the workshops for the participants as they are 
equipped to teach the visually impaired; 

 
Workshop material 
�  My Grooming Journal (in Braille)  
�  Complimentary make-up kits with full-sized products labeled with Braille 


